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INTRODUCTION
This guide started off simply enough. | planned to gather all the information | could find on the small,
penny gum tab sized cards Topps issued in 1948 -49, create some checklists and scans and then put out a
pamphl et much | ike Scot WReded296 6 whichwab anlinspiuagion of s orts. Then | wrote
some articles for The Wrapper , Les Davisds indispensabl e ma¢podswrkithatover i ng the N
comes out eight wonderful times a year (just like Mad Magazine  dhah!) and unearthed a couple of
surprising facts. Namely, that Morris S horin, patriarch of the family that founded Topps Chewing Gum in
1938 had started out in the U.S. with the name of Chigorinsky and had arrived after his supposed storied
founding of the predecessor firm, American Leaf Tobacco Company, that gave rise to Top ps.

Then there was the discovery of American Gas Stations, which was another Shorin owned business in the

decade before they founded Topps and the later realization there was scant information  available on many
old card issues. After that there was the discovery that when Topps bought out their biggest competition

in the card and gum trade, Bowman Gum, its namesake founder had been dispatched five years previously

and a man named John Connelly had actually orchestrat ed the sale  of the firm. So the snowball began

rolling downhill from there and resulted in what | believe is a revealing and reasonably comprehensive

look at the history of Topps from 1938 -56 plus the Shorins and some of their businesses prior to that.

I do not intend this to be a biography of Morris Shorin or his son Joseph although both are deserving of a

longer history than | give them here. Instead | want to lay a foundation for future research, not only of the

family, or American Leaf Tobacco Company or Bazooka, or Woody Gelman, or the 1954 -55 Hockey set but

also to help people imagine the totality of alof it. Thereds a tendency in the hobby to c
the baseball issues, the football cards, the Non Sports sets and the like but | realized a bout twenty years

ago that itds all inseparable. Joe Shorin did not suddenly proclair
trade that he wanted to sell baseball cards; rather he and his brothers built their way up to it, through

hard work and planning , carefully thought out PR campaigns and -- even though they lost most big cases --

really sharp lawyers. They sought advantage against others and repelled it when others went after them.

Often | was aided and abetted by Jeff Shepherd, a man who knows his Bazooka and without whose
generous assistance and help would find me writing the introduction to a rather thin ner tome. Others
helped immensely: Dan Calandriello and his vast gallery of scans on Network54, Bill Christensen and his

immense knowledge of obsc ure issues and of course Les Davis and his band of merry men and women.

Even as the cards grew from postage stamp size into something close to the dimensions of a vintage

Kodachrome photograph and then erupted into a classic five year run of colorful Giant Size issues before
reaching their denouement , there was still a sense of wonder, a feeling of mystery and an imagined aroma

of sweet, stale bubble gum and aging cardboard that lingered and teased. This first era of Topps cards,

from the first tatoos and t iny inserts in 1948 until Elvis Presley  brought us standard sizing in 1956 , isone
that defies easy explanation and resists close scrutiny, due in no small part due to the reticence of the

Shorin family to reveal their past. But no matter, there was enough to piece it together and create a n

impression  ofthe pre -Sputnik era at Topps.

It was during this time that the world began to rely less upon artistry and imagination and more upon first

person accounts and the immedi acy of film and television. Topps car ds from 1948 -56 existin an almost
suspended state that s pans t hese two worl ds. rte@si a est shsddf wididert and
speaks to the magic of Red Barber and bases FOB, Friday Night Fights, Saturday morning matinees and

breathless |, staccato news bulletins as America abruptly and irrevocably entered the video age.

Enjoy! June 2013
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BEGINNINGS

The origins of Topps Chewing Gum cannot be told without first looking at the Shorin family a nd two earlier
businesses they owned and ultimately sold to finance the venture. Morris Shorin and the story of his

founding the American Leaf Tobacco Company (ALTC) in 1890 have been the stuff of Topps PR legend for

decades now. The patriarch of the fam ily though, was not originally known as Morris Shorin and his

connection with the ALTC occurred far later than told in the official story.

Morris Shorin and The American Leaf Tobacco Company

The lineage of Topps Chewing Gum began half a world away from Brooklyn when Morris Shorin was born
in Russia in 1867. There is some circumstantial evidence he was from Kiev in the Ukraine but there is also
some evidence he hailed from a place called Rhzev, in what is now Latvia or even a place called

Gorokhovets, nea  r Nizhniy Novgorod, a major trading center in the 19 "century. lt6s possible the
had branches in all three areas if they were involved in widespread trade. Gorokhovets was once home to
a merchant firm referred to as the House of Shorin but itis u nclear if there is a connection, although

Morris almost certainly grew up in a family of tobacco merchants and cigar makers.

In 1891 he fathered a son name Moses, generally referred to as Moe, possibly with a woman from Kiev. In

the best of circumstance s details from this period and place can be hard to discern and , as will be
detailed herein, the nuclear Shorin family also was adept at giving conflicting or incomplete information
concerning their personal and business dealings, so the lack of certainty regarding the background of

Morris Shorin in Russia is not surprising.

Morris emigrated, without Moe, to the United States that same year and ended up with the last name of
Chigorinsky upon arriving in New York in Julinkagdl®tdenthebith 6s uncl ear
of his son and his departure from Russia , which was likely via Hamburg

He soon settled in Brooklyn, living and working in a congruent section of the Williamsburg and Bedford

(later Bedford  -Stuyvesant), neighborhoods, both with la rge Russian Jewish communities. It would seem
probable he had family or associates  who arrived ahead of him or came with a commission in hand to

conduct business on behalf of others but this is not definite. His activities during these early days are

lar gely unrecorded and he arrived, as it turns out, after the founding of the first iteration of the ALTC,

almost certainly working inthe tobacco trade once he settled in. Cigars were quite in vogue at the time.

As for the American Leaf Tobacco Company, the re is solid evidence of it being founded in Boston in 1890,

by one S. Salomon, who was likely the wonderfully  named Solomon S. Salomon, a member of a well

known and firmly established New York tobacco clan who journeyed north in the wake of a failed famil y
business venture. Ownership can also be attributed to the firm of E.D. Salomon but the family seems like

they were adept at creating interlocking companies, a common practice at the time and there is a short,

contemporary jour nalistic piece that indicat es So lomon Salomon was the point man.

ALTC operated out of a couple of locations on the Central Wharf in Boston until at least 1892 when a fire

may have ended the venture. Solomon Salomon was back in New York by 1895, working once again with
the family fir ~ ms as the operation in Boston faded away. This Salomon family venture was the first firm
known as the American Leaf Tobacco Company, with the 1890 founding date later appropriated by Topps
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and publicized by their public relations department. Why the compa ny felt compelled to change the date of

the ALTCO6s founding, especially when evidence exists to the contrar)
indicative of a wide -scale reticence by the Shorin family when it came to their familial and corporate

backgrounds.

1897 finds the first, albeit separate, references to both the ALTC and Morris Chigorinsky in Brooklyn. The

former was operating on Throop Avenue with the building number unknown, although there is a good

chance it was #140 . This appears to have been the s econd firm to be called the American Leaf Tobacco
Company. Throop Avenue ran through both Williamsb urg and Bedford  -Stuyvesant and was a mere block
over from Tompkins Avenue, which would house Morris Chigorinsky and his family in various domiciles

along or adjacent to a mile long stretch for the next twenty years.

A firm known as M. Chigorinsky & Co. was also operating in 1897 -98 out of a different, residential, building

on Monroe Street that was also just off Tompkins Avenue. Morris must have known about the ALTC given
the geographic proximity of his home and business to the Throop Avenue location but his trade seems

very much to have been making and selling cigars in this period and it does not seem like he was  involved
in any ownership of this version o f the company. Throop Avenue was an active retail area so a retail cigar

operation there is quite possible and Morris may have sold products to or bought tobacco leaf from this

version of the ~ American Leaf Tobacco Company.

No matter who owned it, the Ameri can Leaf Tobacco Company had established a presence in Chicago by

1899 and in the new century would expand as far west as St. Louis. The company incorporated in New

York City in March of 1901 and its Directors were listed as Emil Fuerth, Samuel Froehlich and Hanna Hahn.
This version of the ALTC was dissolved in New York State in 1903 and appears to have dissipated

elsewhere by 1905.

On the home front, Morris Chigorinsky  married the former Rebecca Jablow in 1896. Rebecca was also a
Russian immigrant, whose family appears to have lived near Lithuania or the Russian dominated area of
Poland and who emigrated to America at roughly the same time as her future husband.
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Morris & Rebecca Shorin, probably taken in Miami in the late 193@&rs!| wr 1 &euledysof Carol Jablow)

Four children were born of this union: Philip in 1897, Abraham in 1898, Isador (sometimes spelled Isadore

or | sidore) in 1900 and Joseph in 1903. Morrisobés first child, Mo e,
when he was 13 . Moe appears to have been classically educated prior to his arrival as he graduated high

school with high honors four year later.

The Jablow family may also have had a connection to the tobacco and
Morris and Rebecca met in this capacity since it was not uncommon for young women of the time to work

as cigar rollers. Rebecca had at least one brother and sister who worked for and lived with Morris for a

time. Most of her family dispersed to other cities after the turn of the century but the Chigorinsky clan

would remain in Brooklyn.

The early years would not have been easy as Williamsburg and Bedford -Stuyvesant were neighborhoods of
tenements for the most part but the family made sure their boys received proper educations and ample
exposure to classical and cultural pastimes. Musical ability was especially evident in Abram, who was a

classically trained pianist and he later collaborated with his brother Joseph, writing some popular songs

in their time. They became huge baseb all fans and fixtures at Dodgers home games and by numerous

insider accounts it was a warm and loving family.

1903 and 1904 found Morris Chigorinsky still in the cigar trade but now at 140 Throop Avenue, in a

building that would have seen heavy foot traffi c. Set on a corner with Flushing Avenue, which was a main

thoroughfare and trolley route, this was possibly the exact location where the second ALTC had been

|l ocated in the 18900s. A surviving structure that mayetahave housed
window opening to Flushing Avenue. By 1905 Morris was in a partnership with a man named Metz, who

was likely a younger man in the tobacco trade named Louis Metz and had been sponsored for American

Naturalization by Morris that very year. This con cern also operated out of out of 140 Throop Avenue.

In 1908 Morris obtained financing from the Citizends Trust Company
Company and then Manufacturers Hanover) to start the American Leaf Tobacco Company. This is
accepted by  the family as the year Morris became involved with ALTC and there is a press photo in the

United States Tobacco Journal showing a commemorative cup being presented to the two surviving

Shorin sons in 1968 ,saluting the ' amversayy®dfsioing bu siness with the bank and which

mentions the ALTC being started in 1908 . Morris Shorinds American Leaf Tobacco Compa
third company known by this name. The alleged founding date of 1 890, promulgated by Topps in later

years, could very well have come out of the research required in trade -marking the ventureds name bu

Morris Shor i nds in that o/éav ool hate been impossible.

The American Leaf Tobacco Company also had a large capitalization in Quincy, Florida in 1908, an area in

the Flo rida Panhandle where tobacco was grown extensively. With a longstanding history of shipping leaf

tobacco to New York City for use in the cigar industry, Quincy was a well known source for this staple of

the trade. Leaf tobacco from the area was known as a Florida Wrapper and a lot of effort was expended
by companies in the area to produce Shade Grown tobacco, the most desirable type of leaf wrapper for

cigars. Quincy was a thriving tobacco farming region for almost two centuries before rising production

costs and changing attitudes finally brought an end to such activit)y

It 6s i mpossible to determine at present iif Louis Metz was involved
broke with him at that point but the latter seems pr obable as his name does not come up after 1907. The
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Chigorinsky owned version of ALTC must have become prosperous fairly quickly as there were two

separate locations in Ohio by the time the U.S. entered World War 1; earlier plants had been established in

Florida while Pennsylvania and Chicago boasted one as well. Reports of the firm faltering or even failing

during the war due to the lack of Turkish Leaf tobacco imports seem unfounded as there is ample

evidence the company was using and/or growing leaf tob acco from Florida well before hostilities drew the
U.S. into the conflict. A desire by the family not to be seen as profiting from the war may have led to this

oft -repeated scenario.

Manufacturers Hanover Trust Co. Honors
Shorin Family on Topps 30th Anniversary

PHILIP A. MILNER, executive vice president of Manufacturers Hanover Trust
Co., presents a silver cup to Philip Shorin (second from left) and A. J. Shorin

of Topps Chewing Gum, while the bank’s senior vice president, Sidney A.
Trundle Jr., looks on. The cup was presented on the occasion of Topp’'s 30th
anniversary and the 60th anniversary of Shorins’ business relationship with
the bank, begun when their father started American Leaf Tobacco Co. in 1908.

Presentation of silver cup to Philip and Abram Shorin on the 30 th Anniversary of Topps (andthe60 ™ Anni versary of the familyds associat
with Manufacturers Hanover Trust ). This photo dates the founding of ALTC by Morris Shorin to 1908. From the February 29, 1968 edition of
United States Tobacco Journal . (courtesy o f Carol Jablow)

Further belying any misfortune, the family purchased a handsome house at 1460 President Street in Crown
Heights, moving to an exclusive area just below Eastern Parkway around the time the U.S. began fighting

in the war. The house, which st ill stands, was previously owned and very possibly built by Fred Gretsch,
the musical instrument maker and importer who appears to have been a family friend. The Shorins also
kept a servant or two, as they had done for decades, hardly the mark of a financi ally strapped family.

The American Leaf Tobacco Company by this time had taken offices in an unassuming building at 7

Debevoise Street in Brooklyn, just off Broadway in a bustling part of Williamsburg that was very near 140

Throop Avenue; the location sugg ests it may have been a tobacconistds shop but th
available information on any retail operations of the company. The firm was located next to the Jolly Café

at #5 and the large Jolly Theater, where you could catch the latest vaudeville acts, was just down the

block at #15, so the foot traffic would have been robust. ALTC did have the cigar packing plants in Ohio

and it is possible their operations were focused on both wholesaling leaf tobacco and packing and selling

cigars and other tob acco products in retail outl et s. ltds even possible they
the Florida Wrappers were all for their own use.

As for the familyds war effort, Philip served in the Army toward t he
Fort Oglethorpe, Georgia; a posting that would prove fortuitous to Topps many years later. Ira and

Abraham may have served too as they registered for the draft in 1918 while Joseph would have been too

young for duty. Also registering for the draft, albeit a year earlier, was Moe Chigorinsky, who had become

9
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a naturalized American citizen but poignantly listed a chronic ailment and noted the fact he was an
0Oi nmatedé at Montefiore Hospital in the Bronx on his registration car
1918 atthat  hospital.

Foll owing the settlement of his sonds affairs in the spring of 1919
military service at the end of the war, Morris Chigorinsky legally changed the family name to Shorin, with

his surviving sons also adopti ng it. It seems likely the name change and the death of his oldest son were

connected but no known link exists.

The House of Shorin

Their new social standing as prominent residents of Crown Heights brought periodic announcements in
the New York Times rega rding the four Shorin boys. Their engagements and the eventual births of their

children were duly noted in the Society pages. These children and even their grandchildren, in -laws and
other family members would work for and run Topps for many years in the future.
As part of their business, the Shorins  took trips to San Juan and Havana began around 1929, mostly

undertaken by Philip. These were regular trips that ended in 1935, which may signal the start of some

difficulties for the company. The American L eaf Tobacco Company was still viable but the Depression
may have made things difficult. Compounding matters for cigar related industries was the rising

popularity of cigarettes. Perhaps sensing this, a new family venture started in 1928, would be run by

young Joseph, fresh off a stint at St. Lawrence Law School i n Brooklyn. This new operation was
christened American Gas Stations (AGS).

American Gas Stations began both leasing and buying up properties in Brooklyn, knocking down whatever
structure existed at the time on each lot and constructing new gas stations, a Il built in a similar style of
red brick with white trim. By 1934 the burgeoning chain had four locations and added four more in short

order. In 1938, AGS more than doubled its number of stations with at least nine being added in that year

alone. The Shorins were clearly buying up properties during the worst of the Depression, when prices
were plunging and later accounts describe them as active in real estate

AGS eventually became a distributor of Socony (which stood for Standard Qil Company of New York - later

known as Mobil) brand gasoline and products but began selling their own brands of motor and gear oil and

other auto accessories starting in about 1937. The introduction of ¢
rapid expansion of AGS during this time would certainly have been noticed by Socony representatives in

the area.

What happened next is not in question, although accounts differ as to the reason why American Gas

Stations was bought by Socony. Family lore describes the chain as doing steady, if unspectacular

business, while Len Brown, the former Creative Director of Topps, describes the operation as being

successful enough to alarm Standard Oil . The true story of the chai
between but whatever the reason all seventeen American Gas Stations were sold to Socony in 1939.

The American Leaf Tobacco Company, depending upon which version of the story is to be believed, either

faded away or was sold around this time as well. There is some evidence that Morris Shori n was having
trouble collecting on debts owed to the company and he was involved in litigation at least through 1939

trying to claim what was rightfully his. Another possible factor was that Morris may just have wanted to

retire, or at least slow down as he would have turned 70 in 1937. The market for leaf tobacco, often used
as both a protective as well as containing wrapper for cigars, was declining as well with the introduction
of new packaging materials, so it may have been a confluence of events that led to the end of the ALTC.

10
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TOPPS BEFORE THE SECOND WORLD WAR

The Depression must have affected both prior family businesses but it does seem certain that the seed

money for Topps came from the sale of the two firms, abetted with a line of credit from the Manufacturers

Trust Company. Casting about for a business ven ture to sink their money into, the Shorins  hired a market
research firm to determine what field might suit their talents best. This project revealed some

possibilities such as the produce trade (allegedly rejected due to its lack of fun and early hours) s o the
Shorins  seized upon a recommendation to enter the chewing gum business.

At first operating out of Philip Shorinds resi denShainsasoorb 82 Montgomer
rented space in the Gretsch Building, located at 60 Broadway in Williams burg, once again associating

with that musical family. Business notices of the time indicate each floor leasing in the building

comprised 10,000 square feet so the investment was substantial.

The company was christened Topps Chewing Gum, adapted from the phrase otopping the competitioc
and was originally a corporation comprised of Morris Shorin, his four boys and, surprisingly for the times,

their four wives. Joseph was named President, Philip was made responsible for Sales, Abram headed

Marketing and Ira was Treasurer. Morris was a silent partner at this point and the wives of the four Shorin

boys likely had undefined roles that ranged from secretarial to operational  as the company began

operations.

11
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Production Begins

Starting off with what has been desc ribed as o0a tangle of obs 8Hoens einitielgmc hi neryo6 t he
produced four flavors of penny gum tabs, with the place of manufacture shown as New York City. These

non -Brooklyn branded tabs were probably promotional items first handed out at a trade conve ntion or two,

or sold prior to the war : Peppermint, Spearmint, Cinnamon and Ginger were the original flavors . The latter

did not last long and does not seem to have been featured in any extant advertising. It was replaced by
Pepsin shortly thereafter. Top ps also changed the place of manufacture to Brooklyn on their wrappers at
this time

The first commercial product -a penny gum tab cal | enth kéeT(eertesyh deif $reepherd)

The first tabs to roll off their new -yet - ancient production line hit the streets in December of 1938 and

were christened, simply, Topps Gum . While it is not clear how the Shorins came up with the formula for
their gum, itds entirely uphasedafhlterimgldcdl gusn orcanfenpidnery company as

they also started selling a chocolate and marshmallow candy bar they dubbed Opera soon after. Named
for its filling, which surely resembled but could not have replicated true opera cream (usually consisting of
cream, milk and sugar) whose name implied a high standard, the candy bar was a solid seller for Topps. It

is also possible they hired their own chemist to come up with the gum formula and then brought in

experienced workers to manufacture th e product; with so many out of work at the time this could have

been done very cheaply.

While the childrends mar ke tlatef obvious,oroppsegenerally restricted eheir initial

efforts to adults when marketing their gum. Chewing gum was more a mands pursuit at the time an
seller in certain establishments such as taverns and restaurants. Topps knew this and made extensive

use of the old distribution network of tobacco jobbers used by the American Leaf Tobacco Company to

sell their  conf ectionery  products. Vending machines were a major part of the initial sales strategy as

their distribution channels mirrored those in the tobacco trade. By the time the U.S. entered World War 2

Topps had established nationwide distribution of their gum.

The War Years

Topps Chewing Gum quickly learned to rely upon retail counter sales and severely curtailed their vending

sales for the duration of the war, concentrating on high volume locations at the expense of market

penetration. Their tabs became known as OChammagkeer s6 with retailers instructed by Toyj
their gum, prominently displayed in a handsome canister strategically placed near the point of sale, in lieu

of a penny or twob6s change when customer s -makedcampaig pawashase. The Char

12



THE MODERN HOBBY GUIDE TO TOPPS CHEWING GUM: 1938 to 1956

successful and relentless and the Shorins  made the most of their wartime opportunities to expand their
reach and political connections even further.

Topps secured a contract to provide gum famndt R¥Aprackethbt | i woald yds fi el d

continue for many years and would give them a huge advantage in marketing both during and after the

war. In addition to giving millions of servicemen a taste of their product, Joseph Shorin  coined the clever

phrase o0Dond6t tal k c¢hum, andiseditin@adcpnpaigngfor gears.

There are stories and instances of Topps buying small candy and gum manufacturers, initially acquiring

one in 1942 ( name unknown ), and eventually shutting them down while retaining their wartime sugar
quotas butthe  se skew a key fact. While there were indeed quotas in effect as a result of the Sugar Act of
1938, the war quotas would not come into effect until May of 1943. Still, Topps unincorporated itself

around the start of the war, possibly to keep such purchase s as clandestine as possible.

In March of 1943, just two months before the war quota for sugar was to be enacted, Topps bought
Bennett -Hubbard Candy, also of Chattanooga, for $125,000. This move was part serendipity and part

business acumen as Philip Shor inds time as a conscript at Fort Ogelthorpe, Georg

all owed him to take |l eave just across the state | ine |
activities and prime location on the Tennessee River and eventually was able to use this knowledge in a
profitable way.

Topps did not intend to shut down this new acquisition nor lay off its one hundred employees. Instead

they sent their general manager, Dan Emmet, to Chattanooga, hired additional workers and converted the

Bennett -Hubbard factory into a southern plant, their first outside Brooklyn. Topps also gained access to

key distribution channels in the region and invested an additional $15,000 to facilitate production of their

Opera candy bar in Chattanooga. Other Ben nett -Hubbard products continued in production but no gum
was made in the Chattanooga factory; it was used solely to make candy and a product called table syrup.

A marshmallow and bran candy barcalled Mairzy anda Caramel Nut Roll bar were also produced

Following this, Topps acquired the Shapiro Candy Manufacturing Company of Brooklyn and gained an

additional building at 383 3 4 Avenue. They slowly shed the Shapiro name and integrated this venture into
their operations, maintaining Topps Candy as a separ ate company into 1946, possibly to take advantage
of rules concerning the war sugar quota.

In the early days of the war Topps commenced a premium redemption program for their retailers. Copying
a well established trade practice, a retail tub filled with g um tabs would be shipped with a certificate
displaying a half ~ -dozen or so redemption items offered in exchange for a certain number of certificates.
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Typical Premium Certificate of the World War 2 era, September 30, 1945 expiry (

The goods featured were mostly clothing and kitchen items in the early days but would expand to

electronics and mechanical items in later years. Some certificates also promoted U.S. Victory Stamps,

which were lower in cost and return than the better known Wa r Bonds. The retailer certificate program
was an integral part of the Topps marketing strategy and it lasted for quite a long time.

Back in Brooklyn, Topps had relocated some of their operations to 134 Broadway in a late 1944 move, a

location that was jus t down the street from the Gretsch Building. Given the relative sizes of these two

buildings, it seems likely 134 Broadway became the corporate office while the production floor remained

at #60. Prosperity was not assured for the firm though, as chicle w as becoming increasingly expensive
and scarce as the conflict raged and its common replacement in the making of chewing gum, jelutong

latex, was considered essential to the production of rubber for the military. It too became hard to obtain

for ordinary ma  nufacture and Phil Shorin made at least two trips to Mexico in the last years of the war,
presumably to keep the supply of this essential ingredient flowing steadily.

While Gum Inc., a Philadelphia competitor owned by Warren Bowman and now known for its Blony bubble
gum, eventually suspended production of chewing gum as a result of the war and Fleer, another firm from

that city, gave its supply of chicle to the U.S. government for the duration, Topps managed to steadily

manufacture and sell their products , although they were forced to use less than optimal ingredients as the

war raged on. They compensated for having to ease off on vending sales by ramping up candy production

domestically and chewing gum distribution internationally as 7opps Gum was distri  buted to the Allies

during the war under the Lend -Lease Act. Thiswas in addition to the millions of pieces already being
included in US military field rations and sold in PX&s.

When the war ended Topps still had the military contract while waiting for sup plies of sugar and chicle to
return to normal. Topps Gum was still being sold over the counter in the US along with their various

candy confections and the Shorins  were carefully planning their next moves as competitors revived and

spruced up their lines as well. They even put an additional $100,000 into the Chattanooga operation in

1945 to further expand production, presumably to ramp up for all those returning servicemen and their

soon -to -be - growing families.

1946 -47: Rebuilding the Brand

Inearly 1946 Topps began running trade ads trumpeting a return of their gum to pre -war quality, while
taking pains to indicate supply would be tight for a while. The national trade convention circuit also was

reviving with the end of the war and subsequent return of millions of veterans to their old jobs. Still

utilizing the tobacco distribution strategy, Topps was out in force at the National Association of Tobacco

Dealers conventions as well as the National Candy Whol esal erds Assoc

Topps execut ives Joe and Phil Shorin were frequent presences at these events and would make a splash

one way or another, typically combining eye -catching displays with a couple of even more eye -catching
young models hired to hand out samples to all of the conventionee rs. More prosaically a phalanx of sales
and merchandising managers would also be on hand, ready to take orders, press the flesh and stand for a

night on the town. Public Relations firms ensured Topps received ample press coverage as well.

In June of 1946 Topps would establish their most well -known Brooklyn headquarters at the massive and
sprawling Bush Terminal complex. Located in Sunset Park on Gowanus Bay, the location offered
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excellent water, rail and highway access. Still, it only held parts of their production lines and warehouses,

even at this early date.

The move to Bush Terminal may have been a precursor to the development of a new bubble gum but

Toppsd old Williamsburg | ocation at TdapbseGudrtabs \secemanBfactuled i n g,
wou Id remain in operation for that production line as part of their far -flung Brooklyn enterprises. Their

space at 134 Broadway was still in use as well, possibly as a repository for the Retailer Premium

Certificate products in addition to whatever else was s tored or coordinated there. 3833 ™" Avenueds
unknown but seems to have been shut down as a production floor by the time of the move to Bush

Terminal and maintained solely as warehouse space thereafter

Availability of staples for confectionery man ufacture, ink and paper would remain spotty well into 1948

but the competition in the trade was shaping up to be quite fierce in the burgeoning post war economy.

Warren Bowman had awakened his firm, now called Bowman Gum, Inc., from its war -induced hibern  ation
in late 1945 and while temporarily relegated to local distribution, Bowman was a formidable competitor

with extensive plans to reestablish his products nationally. His company would quickly emerge as the

primary competition to Topps, although they w ere competing in the shadows compared to the big three
confectioners: Wrigleyds, Ame Mutovaich cdbtioiled dnestimated 95 Bezcent df the

chewing gum  market.

Wrigleyds restarted gum production in Chi etdogSplLaahconsdlidatedlh 4 7
various confectionery and gum concerns into Leaf Brands. Fleer got back to producing Dubble Bubble  in
Philadelphia and a host of other companies across the country were determined to make the most of

things by selling cand y and gum to anyone who had a couple of pennies to spare.

-U-Cards released
the first of many O0educational 6 card decks i n | eotunteratdinihdut
any associated confectionery product, these started off as flash cards but the line would soon expand to

products that competed against those offered by Topps, Bowman and the other manufacturers who

insisted gum was their main line.

In Long Island City, a scant ten miles north of Bush Terminal, a manufacturer called Ed

Top ps, with plans of their own, re -incorporated in New York State in 1947, the same year that Morris
Shorin died in Miami and to remain competitive they spent extensive money on advertising and marketing,
developing clever, integrated radio, print and di splay ad campaigns. In May of 1947 they sent the capable
Dan Emmet to Hollywood as Western Sales Manager and presumed jack -of -all -trades. Topps then hired a
man named Hugh Spencer, formerly a marketing manager for American Home Products, as their General

Sales Manager, reporting to Phil Shorin. Another up -and -comer, Charles Zubrin, was supervising their
vending sales program as the penny tabs were reintroduced
Chattanooga branch remained active with candy manufacturing, even pr oducing a new coconut and
marshmallow candy bar but whose name is lost to time, indicating a poor seller. The old Bennett -Hubbard

factory was still an important part of the Topps empire.

Topps Gum was being sold everywhere you looked. A Fruit flavor was b riefly introduced, possibly as a

test for an exciting new product called Bazooka . Topps had come up with a big breakthrough and a new
subsidiary, Bubbles I nc. was established in the summer of
perfection. Fresh tal ent was also being groomed as Philipds son Joel
at Bucknell. And on Monday, September 1 s, during a huge American Legion Labor Day parade in
Manhattan, Topps provided a purported 60 million Topps Gum wrappers to be used as confetti, flung from
office windows along the entire route and showering the masses with a riot of free advertising. It was a

huge PR bonanza.
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As i f that wasndt enough, in one of their most pitchrupnegeénect hi ri ng:¢
internal sales promotion to Joel S&ignaidphd Bu  fraternity brother and fellow Bucknell alum,

Seymour (Sy) Berger. Sy, in a display of serendipity that coul dndt
he showed up for work at Bush Terminal in mid -September, on the very day production started on

Bazooka . Berger must have been mistaken because, Bazooka had already been around for a few months -

probably in a test and convention giveaway configuration --but Topps and the gum industry would never be

the same.

Sy Berger, from 1962 Topps Rookie Banquet Program (authords collection)

Bazooka, Berger & Big Prizes

Bazooka was allegedly named after a nonsensical musical instrument created by a twelve year old named

Bob Burns. That 6s an i ntneaylagetbeem g nanedoaftey thetmilitary wetpon, a fact coyly
referenced bya Bazooka strip cal |l ed O0The StBarzy okfa 6t he

CFVLUTEY WHAT N0 OF WEN LATS Dl LONGESTY '
- C WO avee ¥ )

ALWAYS save Bazooka Foil Wrappers... Theyre ALWAYS V:

Bazooka Comi cs 0The Story of Th eouBeayzeffSkepherd No) 3 (
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ltds not clear whether or not Topps dhowgm . Brock @ndy €odnpanythad g u md s
trademarked a candy product called Bazooka in 1937 and their locati on in Chattanooga, a city that was

already well known to the Shorin family, seems too strong to be a mere coincidence. Topps could have

bought the trademark from Brockds or perhaps it had fallen
Bennett -Hubbar d. Topps may even have just appropriated the Bazooka name as it fell into disuse. Brock

Candy survived until1994 before it was bought, fittingly enough, by Brachds.

The origin of the name may be murky but the impact of the gum was anything but. Bazooka first hit the
countertops as a nickel product with six scored chews, resembling a pink tube, wrapped in a bright,

patriotically colored foil wrapper. The new Bubbles, Inc. subsidiary created to manufacture and market

the gum, was likely used to keep the T opps hame associated with the traditional gum tab market and to

hide it, for the time being, from the bubble gum crowd while the new product proved itself.

Bubbles Inc. was a name that would be used many times over the years as Topps saw fit but it was born

right along with Bazooka . Going with the war theme, the chew was bil
featured a patriotically colored foil outer wrapper and an inner wrapper protecting the gum that also

featured a comic strip. Topps even obtained a Parents Magazine seal of approval that they proudly

displayed on the wrapper, the first in a parade of gimmicks to convince adults that bubble gum was a

wholeso me treat to buy for their kids. The Bubbles Inc. manufacturing credit was changed to identify

Topps at this time too; perhaps they were waiting for the seal of approval to be granted before adding

their better known name.

The first commercially releas ed Bazooka wrapper (collection of Jeff Shepherd)
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